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Q4 & FY25 PERFORMANCE HIGHLIGHTS



Q4 FY25

RS 662.4 mn

Adj. EBITDA*

Rs 76.4 mn

* Excluding ESOP

INVESTOR PRESENTATION

Adj. EBITDA Margin*

11.6%

Adj. PAT Margin*

2.7%

Q4 & FY25
PERFORMANCE HIGHLIGHTS

A Revenue growth of Rs659 mn for Q4,which was a growth of 134% YoY

A Inspite of competitive pressure and margin disruptive selling by peers, we have improved
our EBITDAmargin (excl ESOPexpense) at 116%vs 10.2%last year .

A Our Total store count touched 48 during the year from 39 as of end of last year

A Setting up of the manufacturing facility was initiated during the year and we have
reached significant completion level with production trial currently underway at the new
facility, marking the initial phase of operational readiness .

A Brand launch campaign of Juicy Couture conducted with significant interest and
response received from LFSand Online channel partners .

A New Corporate Office setup during the year to cater to international clients and growing

senior and mid level management teams .
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Q4 & FY25 INCOME STATEMENT EERANE

Particulars (INR Mn) Q4FY25 Q3FY25 Q4FY24 YoY% QoQ% FY25

Revenue from Operations 659.1 669.0 581.1 13.4% -1.5%  2,726.9 2,506.2 8.8%
Other Income 3.3 1.2 2.2 47.9% 170.5% 7.9 13.8 -42.5%
Total Income from operation 662.4 670.2 583.4 13.5% -1.2% 2,734.8 2,520.0 8.5%
Total Expenditure * 586.0 594.1 523.9 11.9% -1.4% 2,420.1 2,207.7 9.6%
EBITDA * 76.4 76.1 59.5 28.3% 0.3% 314.7 312.3 0.8%
EBITDA Margin (%) 11.6% 11.4% 10.2% +135 bps +21 bps 11.5% 12.5% -92bhps
Depreciation 28.3 29.0 20.2 39.7% -2.7% 113.5 61.9 83.4%
EBIT * 48.1 47.1 39.3 22.5% 2.2% 201.2 250.4 -19.7%
Interest 29.4 24.7 16.7 75.8% 19.0% 102.4 62.9 62.9%
ESOP Expenses 4.6 4.4 5.4 -14.6% 4.5% 15.4 21.6 -28.7%
Profit Before Tax 14.1 18.0 17.2 -17.8% - 21.5% 834 165.9 - 49.8%
Tax 1.0 0.1 6.5 -84.0% 712.5% 17.5 56.5 -69.1%
Reported Net Profit 13.1 17.8 10.7 22.5% - 26.8% 65.9 109.5 - 39.8%
Other Comprehensive income 11 1.0 0.3 246.2% 14.2% 1.6 0.9 83.1%
Total Comprehensive income 14.2 18.8 11.0 29.2% -24.7% 67.5 110.3 -38.8%

Adj. Net Profit

(excl ESOp exp/ Excep item) 17.7 222 16.0 10.0% - 20.6% 81.3 131.1 -37.9%
Adj. PAT Margin (%) 2.7% 3.3% 2.8% - 8 bps - 65 bps 3.0% 5.2% -225bps

Adjusted EPS (Rs) 157 1.98 1.44 9.2% - 20.6% 7.25 11.77 -38.4%
Reported EPS (Rs) 1.16 1.59 0.96 20.8% -27.0% 5.89 10.07 -41.5%

*excl. ESOP
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CHANNEL CONTRIBUTION EERANE

FY24

45.7%

25.5%

Online Modern Trade

Modern Trade: LFS, LRFS, COCO,FOFO

FY25

45.5%

28.8% 29.1%

25.4%

Traditional Trade Online Modern Trade Traditonal Trade

Traditional Trade: DND, Corporate Institutions, Government Business

LFS: Large Format LRFS.Licensor Flagship Stores £g. Tommy
Stores Hilfiger Stores)

INVESTOR PRESENTATION

COCO: Company Owned Company FOFQ: Franchisee Owned Franchisee DND: Dealer and
Operated Outlets Operated outlets Distributor



GEOGRAPHICAL FOOTPRINT hERANR
4 Stores 44 Stores

Tommy Hilfiger Travel Gear (THTG) BAGLINE

Particulars End of FY25

Madhya Pradesh (indore(5), Bhopal, Gwalior) 7

Uttar Pradesh  (Lucknow(4), Noida, Varanasi(2), Prayagraj) 8

[EEN
o

Maharashtra (MMR b Mumbai Metropolitan Region)(Pune)
Punjab (Ludhiana, Jalandhar, Bathinda)

Chandigarh

Gujarat (Ahmedabad(4), Vadodara(2), Anand)

Delhi (New Delhi)

Chhattisgarh  (Raipur)

Telangana (Hyderabad)

Karnataka (Bengaluru)

Assam (Guwahati)

West Bengal

Odisha (Bhubaneshwar)
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Rajasthan  (Jodhpur)

D
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Total Store Count

We are targeting licensing arrangements with other International Brands that could add to the
catalogue over time.
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NEW CORPORATE OFFICE BRENE
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NEW MANUFACTURING UNIT C

Located in Ujjain, Madhya Pradesh, our manufacturing facility spans 8 acres, with 1 acre currently developed
to deliver an annual capacity of 3.5 lakh units strategically designed for multi-fold expansion and seamless
backward integration.
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NEW WAREHOUSE c
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The 102,000 sq. ft warehouse with 12-meter clear height offers ~43 lakh cubic feet of storage, currently housing~6 lakh
units with scalability up to 12 lakh units enabling high-density, capexefficient expansion and future-ready fulfillment

INVESTOR PRESENTATION 12
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WAY FORWARD



WAY
FORWARD

WE ARE WORKING FROM
CONCEPTUALISING TO FINISHED PRODUCT
AND BUILDING RECOGNITION AS A WELL
KNOWN FASHION HOUSE FOR TRAVEL &
ACCESSORIES

INVESTOR PRESENTATION

LICENSEES

OWN BRAND

NEW BRANDS

MANUFACTURING

BAGLINE

hERAND

CONCEPTS

Tommy Hilfiger, United Colors of Benetton, Juicy

Couture, Aeropostale

Expand our presence by scaling up existing MBOs and EBOs
and increase presence in LFS

Sugarush, The Vertical
Grow our offerings and presence through MBOs, EBOs and
Bagline stores

New international brands
The company is eyeing new international brands for
exclusive licensing for India in their focus categories

Manufacturing

The company has started the process of buying land and
setting up its own manufacturing as well as merging IFF
Overseas (soft luggage manufacturing)

Bagline
Build and grow own Bagline stores and online portal
bagline.com for online offerings.
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ABOUT US BRENE

2007 2018 Indore
Year of Incorporation IPO Based
L o o

+ Brand Concepts is a premier resource for licensed fashion
and lifestyle brands in category:

M |SS | ON + Travel Gear Luggage Trolleys, Backpacks,

+ Small Leather Goods Belts & Wallets for both Men &
Women,

+ Women Handbags and Lifestyle accessories

+ The company works with brands like Tommy Hilfiger, United
Colors of Benetton, Juicy Couture, Aeropostale.

+ In-house brands Sugarush and The Vertical.

To become the greatest company in
fashion bags, travel gear, & accessories in

India .

+ Our portfolio, with strategic product offering, makes us one
of the preferred retailer across all formats. We continuously
aspire to get more efficient and stronger with our technical
expertise and increasing market share, transforming the
latest trends into accessible fashion.

+ The company has an omni channel presence

VISION

To serve the fashion conscious consumer
with a great product & ownership
experience, thus creating value for our

customers, employees, partners, share

EXCLUSIVEBRAND LICENSES

AEROPOSTALE
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holders & the society at large.
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LEADERSHIP TEAM

Prateek Maheshwari
Managing Director

9,62 Abhinav Kumar
<1 ™" CEO & Whole Time Director

INVESTOR PRESENTATION

BRAND

CONCEPTS

Mr. Prateek Maheshwari holds the degree of MBA from S.P. Jain Institute,
Mumbai.

He possesses vast experience in the field of Brand Licensing and Fashion Gear
manufacturing.

He is new age marketer, spear heading the Brand Licensing Business to become
the pioneers in the bags/ travel gear market in India.

He is looking after policy matters, organisational development and overall
administration of our Company.

+ Mr. Abhinav Kumar is the cofounder of Brand Concepts.
+ He started his career with Advertising and later moved on to head the marketing

activities of Tommy Hilfiger India during his tenure with the Murjani Group.

He was not only instrumental in launching 10 different categories under Tommy
Hilfiger brand, but was also a part of the core team which brought in other brands
like CK, FCUK, Jimmy Choo, Gucci, Bottega Venetta in India under tihurjani stable.

He has been instrumental in bringing Tommy Hilfiger and the other brand licensees
into Brand Concepts.
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KEY CATEGORIES

BACKPACKS

+ We design and manufacture trendy and sturdy backpacks. We make laptop
bags, duffle & gym bags, rucksacks and school backpacks.

LUGGAGE

+ Based on individual taste and preference, we meticulously design our travel
gear. We create luggage both hard & soft, that is loaded with fashion and has
relevant functionality with a cool classic feel that is perfect for travel.

HANDBAGS, CLUTCHES, WALLETS

+ We offer all kinds of bags such as crossbody, shoulder, totes, hobos, and
traditional handbags in colors, styles and patterns that range from the classic to
contemporary. From the sleek and sexy to the fun and whimsical bags.

SMALL LEATHER GOODS

+ OgpXu"dgnvu" ("ycnngvu"ctg"rtqfwevu"yv,]j
need. Trendy casual & formal range of belts and Slim, lightweight designs, such
as bi-fold and tri-fold easily slip into a back pants pocket, shirt pocket, coat or
briefcase. Durable leather for the classics & fabrics like nylon and canvas.

INVESTOR PRESENTATION
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OUR APPROACH hERANE

Brand Concepts s built on the thinking of our Founders. They believe that brand and lifestyle licensing is
mutually beneficial to both the licensor and the licensee. While the brand owner/licensor benefits from generating a
new revenue stream, increasing their brand awareness, and expanding into new product categories, geographies as
well as retail channels; the licensee generates a new revenue stream at the same time as having an association with
the brand name, and differentiating its offerings from competitors.

Since Brand Concepts works with highly reputed global and
domestic brands, it follows the highest standards of quality
checks, inspite of outsourcing the manufacturing of its
products. With a dedicated team of in-house professionals
that include merchandisers, account specialists and retail
planners, Brand Concept services its key retail relationships

with unmatched execution and program management

UNITED COLORS
OF BENETTON.

Tuicy Couture

INVESTOR PRESENTATION

The team is backed by a strong sourcing network, in-house trend-
spotting and design teams, coupled with robust logistics and
warehousing network.

We sell our products through exclusive THTG stores, EBOsas well
as severallarge multi brand outlets (MBOS).

We have also appointed master distributors (on cash and carry) to
service our distributor and retail business.
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